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 Title: Managing intimate details. 
Authors: Curan, Catherine
Source: Crain's New York Business; 5/12/2003, Vol. 19 Issue 19, p57, 1/2p, 1c 
Document Type: Article 
Subject Terms: CHIEF executive officers
                         WARNACO Group Inc.
                         GROMEK, Joe
Abstract: Profiles Joe Gromek, chief executive officer of New
York-based Warnaco Group Inc. Academic qualification of Gromek;
Experience of Gromek in fashion retailing; Gromek's views on the future
prospects of Warnaco. INSET: JOE GROMEK. 
Full Text Word Count: 603 
Accession Number: 9896926 
Database: MasterFILE Premier 
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Title: DESIGN WITHIN REACH. 
Authors: Larocca, Amy
Source: Elle; Apr2004, Vol. 19 Issue 8, p172, 2p, 4c 
Document Type: Article 
Subject Terms: CLOTHING & dress
                         FASHION designers
                         FASHION merchandising
                         PHILLIPS-Van Heusen Corp.
                        CALVIN Klein Inc.
Abstract: Features the launching of less-expensive clothing
collection of Calvin Klein to mass buyers in the United States. Factual
background on the fashion statement promoted by the design house; Sale
of the company to Phillips-Van Heusen on February 2003; Fashion
retailing to teenage girls and younger adults. 
Accession Number: 12990838 
Database: MasterFILE Premier 
 

Record: 3

 Title: Gender, Retail Employment and the Clothing Commodity Chain. 
Authors: Leslie, Deborah
Source: Gender Place & Culture: A Journal of Feminist Geography;
Mar2002, Vol. 9 Issue 1, p61, 16p 
Document Type: Article 
Subject Terms: CLOTHING trade
                         RETAIL trade
                         WOMEN -- Employment
Abstract: This article analyzes the conditions of employment in
fashion retailing, arguing that fashion retailing constitutes a distinct
sector of retailing. The fashion commodity chain is characterized by a
unique spatiality and temporality and as a result, female retail workers
share much in common with women situated at production, advertising and
consumption sites in the chain. Given that many of the issues women
confront at different sites are similar, the sector is amenable to
organizing across the chain. [ABSTRACT FROM AUTHOR] 
Accession Number: 6366500 
Database: MasterFILE Premier
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